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THE INNOFACT QUALITY PLATFORM

Innovative questionnaire programming

Quality assurance does not  
 just start in the survey phase  
 with online panels, but also  
 during programming. After all, 
 a pleasant user experience  
 when answering online  
 questionnaires is the basic 

prerequisite for motivated and involved participants 
and therefore for good data quality.

Innovative design and handling of the online 
questionnaire (see image on the right) are essential, 
especially in times of increased mobile participation 
via various end devices. The INTERACTIVE SURVEY 

GALLERY therefore enables an optimal user 
experience for online surveys.
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Thanks to a flexible modular system, it is possible to 
choose from a variety of display formats – always 
suitable for mobile devices – in a preview. Customers 
can see examples of questions that have already 
been implemented in advance, which INNOFACT

programming then implements later in the project.
The “Innoscript 4” software is an in-house 
development and, despite its high speed, always 
offers individual customization options thanks to 
standardization.

INNOFACT presents innovativ quality platform SURVEY+

INNOFACT, one of the leading providers in the field of online market research, presents SURVEY+, an innovative 
quality platform that optimizes the entire market research process. The platform addresses the growing 
importance of data quality in the industry and integrates three core modules: a standardized survey library, AI-
supported data quality checks and a real-time results dashboard based on these.
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Interactive Survey Gallery

+ Testing questionnaire type
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AI-supported quality check

SURVEY+ is characterized by  
   its unique quality check  
   during fieldwork. A machine  
   learning model automatically 
   calculates a DATA QUALITY  

   SCORE for each respondent  
   and thus objectively and 
efficiently assesses the quality of the data collected. 
This innovative approach combines traditional 
checking mechanisms – such as time measurement, 
response quality analysis and honeypots – with 
state-of-the-art AI technologies. SURVEY+ analyses 
user behaviour when completing the questionnaire 
using the resulting paradata and uses AI to detect 
suspicious response patterns and conspicuous 
behavior. The system compares this paradata with 
known patterns and can thus draw conclusions as to 
whether it is a real respondent or, for example, a 
click farm or a bot.

Thanks to a multi-stage penalty concept, SURVEY+ 

recognizes potential quality problems at an early 
stage and provides predictions about the quality of 
the data throughout the entire survey. Data records 
are cleansed in real time and fraud attempts are 
effectively warded off. This process enables 
immediate assessment of data quality and precise 
control of online panels. Bad data or test subjects 
are recognized and reported immediately so that 
they are not included in the planned quotas. 
Checked “good” data flows directly into the model 
optimization, whereby the system constantly 
improves itself.

Realtime dashboard for immediate Insights

                                  The dashboard integrated in  
SURVEY+ delivers validated  

   results during the field phase.  
   It offers extensive analysis  
   options such as filtering,  
   comparison groups and  
   automatic coding. It is 
particularly important to emphasize that the AI-
supported quality check in the field phase ensures 
that only verified data is included in the live 
evaluation.

SURVEY+ by INNOFACT sets new standards in online 
market research by combining efficiency, quality and 
speed in one integrated platform. By combining 
proven methods and innovative AI technologies, 
INNOFACT addresses the current challenges of the 
industry and offers customers reliable insights for 
well-founded decisions.
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ABOUT INNOFACT AG

Founded in Düsseldorf in 2001, INNOFACT AG is a full-
service market research institute and one of the market 
and quality leaders for online surveys in Germany. 
INNOFACT  has direct access to over half a million 
people in online access panels in Germany alone. Its 
customers range from global market leaders to regional 
SMEs. The company's headquarters are located in 
Düsseldorf's Medienhafen, with branch offices in 
Lengerich (IT center) and in Zurich.

According to the market research clients, INNOFACT is 
one of the best institutes in Germany. In the current 
image study “Large Institutes - Full Service 2024 / 
2025” by marktforschung.de, INNOFACT  achieved a top 
ranking in eight out of nine evaluation categories and 
thus a corresponding seal of quality. Out of a total of 33 
market research institutes surveyed in the study, 
INNOFACT  came out on top in the following 
assessment categories: Quality, price-performance ratio, 
willingness to recommend (NPS), consulting 
competence, service orientation, transparency, 
methodological competence and satisfaction with 
cooperation.
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